9 The Price You Pay

EVENT BUDGET CHECKLIST

Event Budget
Checklist: Plan
It Right
Without
Financial
Regret

Don't let one day cost you years.

Who this is for

Anyone planning a wedding,
milestone celebration, or large event
who wants the day to feel
meaningful without turning it into a

long financial recovery.

The Price You Pay Event Budget Checklist






INTRODUCTION

Big events get expensive fast when emotion and
social pressure take over

Weddings, milestone parties, and large gatherings are rarely simple financial decisions.
They are emotional, social, and often highly visible. That combination makes
overspending easy. People do not just spend for the event itself. They spend to avoid

disappointment, to meet expectations, and to keep up with what feels “normal” in the

moment.

The trouble is that event spending tends to snowball. One upgrade makes another one feel

justified. A bigger venue raises food costs. A larger guest list changes rentals, staffing, drinks

!

and decor. The event still lasts one day, but the financial consequences can linger long after the

photos are taken.

THE PRICE YOU PAY
The most expensive part of an event is often not the line item you notice first. It is the
accumulation of decisions made under pressure, without a clear ceiling.
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THE PRICE YOU PAY EXAMPLE

A large event may end in a day, but the cost can

echo for decades

A major event is often framed as a once-in-a-
lifetime expense. That can make the price feel
easier to excuse. But the money still has an
alternative use. When a large event is paid for
with cash that could have been invested, or
with debt that delays future saving, the true

cost becomes much larger than the invoice.

This does not mean celebrations are a
mistake. It means they deserve the same
honesty as any other major financial decision.
The point is to make a clear choice, not an

emotionally rushed one.

THE PRICE YOU PAY

$20,000 invested instead at 8% for
25 years can grow to more than
$135,000. With more time, it can climb
even higher. That is why event budgets
should be built around priorities, not

pressure.

EXAMPLE LONG-TERM IMPACT

$20,000 —
$150,000+

One day can still be meaningful
without being large enough to crowd

out years of future progress.

$20,000 invested at 8% over time

$137k+
$120k+

$93k

$80k
$63k

$29k

$0 —
Syrs 10 yrs 15 yrs 20 yrs 25+ yrs

Example uses a single $20,000 amount growing
at an assumed 8% annual return over 25 years.






DEFINE PRIORITIES

The budget gets clearer when you separate must-

haves from nice-to-haves

v

Must-haves

These are the two or three parts of the
event that matter most to you emotionally

or practically.

¢ What absolutely needs to feel right?
e What would you regret cutting too
far?

e What makes the event meaningful?
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Nice-to-haves

These are the upgrades that look
appealing but are not essential to the

purpose of the day.

e What is mostly aesthetic?
e What adds cost faster than value?
e What could be simplified without

changing the experience?
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COMPLETE BUDGET CHECKLIST

Use a full checklist so the real cost is visible before
the contracts are signed

v Venue
Rental fee, ceremony fee, tables, chairs, setup, teardown, parking, and
minimum guest count rules.

v Food
Per-person catering, service charges, tax, appetizers, late-night food,
cake, dessert, and dietary accommodations.

v Drinks
Open bar, drink packages, bartender fees, corkage, mixers, and glassware
requirements.

v Entertainment
DJ, band, sound equipment, microphones, lighting, ceremony music, and
overtime charges.

v Decor
Florals, candles, signage, linens, rentals, centerpieces, installation,
teardown, and delivery.

v Hidden fees
Taxes, gratuities, admin fees, vendor meals, travel fees, insurance, permits,
and rush charges.

THE PRICE YOU PAY



Event budgets often break when people price the visible categories but not the add-ons
that come attached to them. The hidden fees are not always optional.



BUDGET GUARDRAILS

Set limits before vendors and emotions start
negotiating with you

$

Percent of income

A large event should not
absorb a level of cash
that leaves you financially
strained immediately

afterward.
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Hard cap

Decide the total number
that cannot be crossed,

even if a vendor package
makes it feel temporarily

reasonable.

+

Guest count
discipline

Every additional guest
can raise several
categories at once.
Protect the list if the
budget needs to stay

realistic.

Page 6






VENDOR COMPARISON WORKSHEET

Compare total fit, not just the headline number

ANCELLATION
VENDOR QUOTED PRICE FEES / EXTRAS ?ERI\SI:S ° NOTES / FIT

Option 1
Option 2
Option 3

Option 4

Negotiation strategies
ASK WHY IT HELPS

It exposes fees, rentals, staffing, and service charges that can

L . -
What is included in the quoted price? change the real total.

Is there flexibility for weekday or off-peak Alternative timing can create meaningful savings without changing
dates? the event itself.

Can any package elements be removed or Bundled upgrades are often where budgets drift away from
simplified? priorities.

Are there payment discounts or lower-cost Some vendors can adjust structure even when they cannot lower

package options? the base quote directly.






TOOLS AND SERVICES

Helpful tools can support the plan, but they should
not replace one

RECOMMENDED RECOMMENDED RECOMMENDED

TOOLS TOOLS TOOLS
Event planning tools Budget trackers Vendor marketplaces
Planning dashboards and A simple tracker helps Marketplaces can help
guest-management tools monitor category drift compare vendors,
can make details easier before the final total gets availability, and scope,
to organize and compare. away from you. but every quote still

needs a full-cost review.
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FINAL PRE-COMMITMENT CHECKLIST

Before you sign anything, slow the decision down
one more time

1 2 3 4 5
Priorities Total Cap Debt Tradeoff
clear visible respected avoided accepted
Can you say Do you Does the Will this Do you
what really know the current plan event still understand
matters total, stay within feel worth it what this
most about including your hard if you look money will
the event? taxes, fees, ceiling? at the not be able
and likely payments to do
extras? afterward? elsewhere?

Before you commit, run the numbers.

A meaningful event does not need to become a long financial drag. Use The Price You

Pay to see what the cost could mean over time before you sign the contract.

Before you commit, run the numbers at thepriceyoupay.is



https://www.thepriceyoupay.is/




